
Dette værk er downloadet fra Danskernes Historie Online
Danskernes Historie Online er Danmarks største digitaliserings­
projekt af litteratur inden for emner som personalhistorie, 
lokalhistorie og slægtsforskning. Biblioteket hører under den 
almennyttige forening Danske Slægtsforskere. Vi bevarer vores 
fælles kulturarv, digitaliserer den og stiller den til rådighed for alle 
interesserede.

Støt vores arbejde - Bliv sponsor
Som sponsor i biblioteket opnår du en række fordele. Læs mere om 
fordele og sponsorat her: https://slaegtsbibliotek.dk/sponsorat

Ophavsret
Biblioteket indeholder værker både med og uden ophavsret. For 
værker, som er omfattet af ophavsret, må PDF-filen kun benyttes til 
personligt brug.

Links
Slægtsforskernes Bibliotek: https://slaegtsbibliotek.dk
Danske Slægtsforskere: https://slaegt.dk

https://slaegtsbibliotek.dk/sponsorat
https://slaegtsbibliotek.dk
https://slaegt.dk


• Today s Porcelain - since 1775 * Today's Porcelain - since 1775 * Today's Porcelain - since 1775 * Today s Porcelain - since 1775 * Today's Porcelain - since 1775 •

The Danish Queen to Open 225th Anniversary Exhibition
The cornerstone of Royal Copenha­
gen's 225th anniversary will be a 
major exhibition at the Danish Muse­
um of Decorative Arts in Copenhagen 
April 29 - August 13 year 2000.

Throughout the summer: Her Maje­
sty Queen Margrethe II of Denmark 
will open the exhibition on April 28,

Royal Copenhagen's main 225th anniversary exhibition will take
place at the Museum of Decorative Arts in Copenhagen.

and the exhibition will run throughout 
the summer for nearly 4 months, giving 
ample time for porcelain connaisseurs, 
design experts, journalists, tourists, 
Royal Copenhagen dealers and other 
business associates etcetera from all
over the world to visit this impressive 
exhibition. A demonstration of Royal 
Copenhagen's ability 1) to maintain 
one of the most prestigious positions 

in the world of porcelain ever 
since Europe rediscovered 

porcelain in the 1700es, and 
2) at the same time to con­

tinuously renew its por- 
n celain designs thus 
Sprp reflecting social life.

These rare qualities 
bring the old porcelain
manufactory into a

new millennium 'alive and kicking' 
with highly respected products repre­
senting both the old classic line such 
as Blue Fluted from 1775 and modern 
Scandinavian Design - as for example 
Ursula.

Design through 225 years: The mu­
seum wishes to create a relevant and 
topical exhibition with appeal to peo­
ple of today. It will do this by showing 
how porcelain during the centuries has 
played and still plays a vital part in 
human life. And how Royal Copenha­
gen porcelain reflects the Danish and 
European cultural heritage. The overall 
perspective is that Royal Copenhagen 
has represented fundamental values in 
Danish design since 1775 - values 
which today enjoy more international

7b be continued on page 4...

To all of you
working with Royal Copenhagen 
world-wide
May 1, 1775 was a very special day in 
the city of the Danish King, Copenha­
gen. Under royal auspices one of 
Europe’s very first porcelain manufac­
tories was founded, later to be named 
Royal Copenhagen. The first porcelain 
produced was called pattern No. 1 - 
today known as Blue Fluted.

May 1, 2000 will be a special 
day not only in the city of Copenha­
gen, but all over the world. For during 
the centuries, the name of Royal Cop­
enhagen Porcelain has exceeded the 
boundaries of the Kingdom of Den­
mark and has acquired international 
fame, and the 225th anniversary will be 
celebrated world wide. With pattern 
No. 1 still in production just as in 1775 
- along with new patterns for a new 
millennium, based on the internatio­
nally acclaimed qualities of modern 
Danish design.

Today, however, excellence and

a distinguished name is not enough to 
guarantee success. In our highly com­
plex and competitive world we have to 
constantly make a committed effort to 
make people aware of the qualities 
and values of our company and its 
product. That goes for each of us - 
whether you are a shop assistant, a 
sales person, a marketing planner, a 
decorator, an accountant, working in 
the stock, or taking care of some other 
indispensable task for Royal Copenha­
gen, and whether you are a junior 
employee or whether in top manage­
ment. That is what I, as the managing 
director of Royal Copenhagen, try to 
do every day —and that is what I ask 
you to do every day.

The 225th anniversary is a rare 
and a right occasion for this special 
effort in our positioning of Royal Co­
penhagen Porcelain as one of the most 
prestigious brands in the world. From

headquarters in Denmark, we are plan­
ning a range of activities to support 
your endeavours. And to keep you 
informed, we have established this 
direct ‘lifeline’ - Lines.

Let us together show the world, 
that our 225th old porcelain company 
is forever young, full of energy, vitality 
and zest for the new millennium.

Knud Odgaard Pedersen
Managing Director
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Focus on sales and 
marketing
The anniversary sales and marke­
ting activities will have two very 
important focal points:

* A radical improvement in our abi­
lity to deliver
* A more powerful marketing of 
our most sought after dinner servi­
ces.

The sales and marketing results we are 
aiming at for Royal Copenhagen is: 
stronger positioning of Royal Copen- 
^gen as one of the world’s most presti­
gious porcelain brands, with particular 
respect to targeted European markets, 
the Far East and USA.
To obtain the goals we have already 
this year begun a re-launching of the 
services: Magnolia Blue and Grey and 
the Antique cups (je t’aime). Later on 
will follow relaunch of Golden Sum­
mer and Blue Pheasant, and Whitepot.

Year 2000 will see the launching 
of the new dinner service ‘4 all Sea­
sons', Blue Line in four colours, deve­
loped by the architect Grethe Meyer 
and new decorations on the Magnolia 
shape designed by the artist Diana 
Holstein.

In order to intensify the sale of 
Mr classic services new advertising

New advertising and prestigious catalogues will be developed for our most sought after dinner servi­
ces.

and prestigious catalogues will be 
developed for the Blue Fluted services, 
the Blue Flower services on line with 
the quality of the new catalogues for 
the three white relief services: White 
Fan, Magnolia Classic and White Half 
Lace.

For Flora Danica we are going 
to develop a new concept making it 
easier for the customers to choose their 
decorations from our selected copper­
plate engravings.

Furthermore the tri language 
zigzag shaped brochures will be 
produced for all our important services 
as well as gift boxes for selected ser­
vices with a gift potential.

Brand Manager of Royal Copenha­
gen porcelain, Mr. Morten Holm Madsen, 
will be the anchorman behind all the anni­
versary sales and marketing activities.

On ’Lines’
During the anniversary year we wish to 
strengthen the image of Royal Copen­
hagen as a reliable supplier with our 
dealers and show our costumers that 
Royal Copenhagen is a prestigious 
supplier of classic and modern pro­
ducts providing an experience that is 
not merely material.

In this first issue of 'Lines’ we want to 
give you an introduction to the ele­
ments of the anniversary:

1 Sales and marketing activities
2 Launch of new classic and modern 

products
3 Press activities
4 Large retrospective exhibition at The 

Danish Museum of Decorative Arts 
in Copenhagen

5 Publication of a book on Danish por­
celain

In subsequent issues of ’Lines’ we shall 
provide further and more detailed

information giving you the artistic, cul­
tural and commercial foundation 
which should enable you to reposition 
Royal Copenhagen and to reaffirm our 
position on our export markets.

Poul Erik Christiansen
Chairman of the Anniversary Committee
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Press visits to Copenhagen and a website with press information

- are the core of media relations on 
occasion of the anniversary.

Journalists from all over the world 
have already expressed their interest in 
visiting Copenhagen for the occasion 
of its 225th anniversary. Therefore, the 
press department at headquarters are 
now in close cooperation with Royal 
Scandinavia's subsidiaries planning 
international press visits. We are invi­
ting journalists from the best interior, 
«; style and culture media (magazi-

s, daily press and TV), and will 
introduce them to the history of Royal 
Copenhagen, our products in the past, 
present and future, to our craftsman­
ship, our artists and designers, and to

the large anniversary exhibition at the 
Museum of Decorative Art.

Press Officer Eva Baerentzen says: ”We 
have had an excellent cooperation in 
media relations with our subsidaries on 
several occasions. In particular, I 
remember the Flora Danica Bicenten­
nial in 1990 and our 'Royal Blue Year’ 
in honour of Blue Fluted and Blue 
Flower in 1992/93- But what we are 
celebrating now is something quite 
outstanding: that one of the very first 
European porcelain manufactories is 
still so very much alive. What is impor­
tant to the media is the rare combina­
tion offered by Royal Copenhagen: not 
only the fine old qualities of crafts­
manship and European cultural herita­

ge, but also innovative modern design 
in the internationally admired Scandi­
navian style. Therefore, I very much 
look forward to working closely toge­
ther with the PR responsible in our 
subsidiaries with our common aim of 
creating extensive, well-deserved pub­
licity for Royal Copenhagen world 
wide."

A special 225th anniversary website is 
under development, and will from 
Winter '99 offer the press international­
ly information and photos on history, 
products, craftsmanship, designers and 
on events. The website will also be a 
key tool and support in your local 
press contact.

Porcelain for a New Millennium

Product development has a high prio­
rity for the 225th anniversary. We focus 
on innovations that will stress the cha­
racteristics of Royal Copenhagen por­
celain: innovation, artistic integrity and 
craftsmanship. Among the main efforts 
are:

porcelain services for the new mil- 
Ainium: For some time now, a num­
ber of Denmark's best designers and 
ceramists have focused on developing 
their visions of a porcelain service for 
the new millennium. They have been 
encouraged to think in new and free 
ways: the objective is experiments and 
visions that will show the way ahead 
for Royal Copenhagen, and demonstra­
te the innovative powers of Danish 
porcelain.

Pattern no. 1 updated: The very 
first dinner service from Royal Copen­
hagen, Blue Fluted from 1775, will 
be updated with new pieces: Among 
those are dishes and oval plates for 
fish - a favourite on today's dinner tab­
les.

On occasion of the anniversary, the very first 
Royal Copenhagen porcelain service, Blue Flut­
ed, will be updated with - among other parts - 
oval plate forfish. Here shown during the 
modelling process.

Unique Underglaze: A century ago, 
the underglaze technique developed 
at the Danish porcelain manufactories 
created a furore at the world exhibi-

tions in Paris - a revolution in the 
history of porcelain. For several deca­
des, however, the renowned technique 
has not been used for new and inno­
vative designs and decorations. There­
fore, to demonstrate its scope and 
potentiality, we have challenged artists 
to decorate Royal Copenhagen por­
celain, using the old technique in new 
ways. Another aim is to demonstrate 
the fertile interplay between free arti­
stic creativity and the more pragmatic 
production.
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International Book on Danish Porcelain

On occasion of Royal Copenhagen's 
225th anniversary, the Danish 
Museum of Decorative Arts will 
publish a book on Danish porce­
lain since 1775, with contributions 
from prominent international 
experts on decorative arts and 
design. Preliminary title is Royal 
Copenhagen 1775-2000 - Danish 
Design through 225 years.

Editor is Museum Director Mrs. Bodil 
Busk Laursen. She says: "Royal Copen­
hagen is the oldest design manufactu- 
" in Denmark, and the book will 
focus on the porcelain as a manifesta­
tion of Danish design through more 
than two centuries. In this way, the 
book will also contribute to the under­
standing of the values behind Danish

design - values which are in internatio­
nal focus now, at the turn of the mil­
lennium."

In order to make the book varied and 
yet to-the-point, a number of Danish 
and international experts will contribu­
te with each their perspective on the 
overall theme, and the book will be 
richly illustrated.

The book will be published in Spring 
2000. The book will not be a catalogue 
for the museum's Royal Copenhagen 
anniversary exhibition, but an inde­
pendent literary and graphic work on 
aspects essential to Royal Copenhagen. 
It is sponsored by the Tuborg Founda­
tion.

The Director of the Danish Museum of 
Decorative Arts, Mrs. Bodil Busk Laur­
sen, is the editor of the book to be pub­
lished on occasion of Royal Copenha­
gen's 225th anniversary.

The Danish Queen to open..
interest than ever before.

Steen Nottelmann, Curator of 
Royal Scandinavia, is working closely 
together with the museum. He expla­
ins: "The exhibition will focus on cen­
tral themes, ranging from for example: 
ne white gold (the name porcelain 

s given in Europe's 1700es, proving 
prestigious position); When Danish

under-glaze inscribed Copenhagen in 
the history of porcelain (the revolutio­
nary development of the under-glaze 
decoration technique at the Danish 
porcelain manufactories in the late 
1800); to Porcelain for a new millen­
nium with designers' and artists' visi-

continued from page 1...

ons for the 2000s - to mention just a 
few of the focal themes. The exhibition 
will also include authentic table set­
tings, and exquisite loans from interna­
tional collections."

Events and arrangements: The 
Danish Museum of Decorative Arts is 
housed in one of Europe's finest roco­
co buildings from the 1750es, in central 
Copenhagen (Bredgade 68).

The museum is working closely 
with Royal Copenhagen to develop a 
series of interesting activities during 
the exhibition, including dinner events 
in the museum café, tours and arran-

gements for special groups, lectures, 
debates and much more.

A leaflet announcing the exhibition 
will be available already this autumn.
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